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The  photographs:  Gn  a  typical  shopping  day 
more  than  a  million  people  enter  Federated 
stores  from  New  England  to  Southern  Florida, 
from  Seattle  to  Phoenix,  as  symbolized  by 
our  cover  photograph.  They  are  drawn  by  the 
profusion  of  goods  and  quality  of  service  which 
make  our  stores  favored  places  in  which  to  shop. 
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Highlights:  Annual  Report  for  52-week 
fiscal  year  ended  February  1,1969  ( compared 
with  previous  S3-  week  fiscal  year) 

1968  net  sales  $1J  billion  '  . 

Up  7.9%  ;  ;  : 

1968  lB£OBie  before  taxes  $162*3  million 
Up  4*2% 

1968  net  income  after  fexss  $§u3jfli3ioE 
Down  3.6% 

1968  earnings  share  $1.85 

Down  7  cents 

1968  dividends  per  share  92.5  cents 
1967  dividends  85  cents 
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Letter  to  Shareholders 


Fellow  Shareholder:  In  the  fiscal  year  1968,  your 
BxLJRZr  company  achieved  record  sales  and  earnings  before  taxes, 
but  earnings  after  taxes  were  less  than  in  1967. 

Sales  were  $1,813,771,463  for  the  52  weeks  ended  February 
1, 1969,  compared  with  $1,680,746,955  for  the  53  weeks  ended 
February  3,  1968.  This  is  an  increase  of  7.9% .  On  a  52-week 
comparable  basis,  adjusting  for  the  extra  week  which  occurred  in 
our  accounting  calendar  in  1967,  our  sales  gain  was  8.8%. 

Income  before  taxes  was  $162,269,714  compared  with 
$155,736,757  in  1967.  Income  after  taxes  in  1968  was  $80,269,714 
compared  with  $83,253,757.  Earnings  per  share  were  $1.85 
compared  with  $1.92,  adjusted  for  a  two-for-one  stock  split  in 
July,  1968. 

Dividends  per  share  were  92.5  cents  compared  with  85  cents, 
also  adjusted  for  the  split. 

Three  factors  had  a  significant  impact  on  1968  results,  and.  in  our 
judgment,  deserve  special  emphasis  in  this  report.  They  are: 

(1)  The  Surtax.  While  net  earnings  were  down,  earnings  before 
taxes  were  greater  than  in  1967  by  $6,532,957.  The  federal  surtax 
enacted  in  1968  more  than  accounted  for  the  dollar  decline  in 
Federated’s  net  earnings  this  year. 

(2)  Wage  and  Salary'  Pressures.  During  the  year,  our  average  depart¬ 
ment  store  wage  rose  at  a  rate  of  6.8%  —  a  far  more  rapid  rate 

of  increase  than  the  long-term  historic  trend.  By  contrast,  sales 
productivity  per  employee  increased  only  4.8%.  Beyond  these 
increased  salary  costs,  we  also  made  a  sizeable  payroll  investment 
in  people  to  manage  and  operate  new  ventures  such  as  our  Gold  Circle 
and  Gold  Triangle  discount  divisions  whose  contributions  to 
profit  lie  in  the  future. 

(3)  LIFO. Federated  has  been  using  the  lifo  (Last  In-First  Out) 
method  of  inventory  valuation  since  1941,  and  has  obtained  sig¬ 
nificant  long-term  cash  and  tax  benefits  from  the  use  of  this 
accounting  method.  In  any  period  of  rising  prices,  however, 

the  lifo  method  has  an  adverse  effect  upon  reported  earnings 
which  must  be  recognized,  particularly  when  comparing  Federated 
with  many  other  retail  companies  which  do  not  use  the  lifo 
method  of  inventory  valuation.  In  essence,  the  lifo  method  as- 
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sumes  that  the  most  recent  purchases  of  merchandise  (last  in) 
are  sold  first  (first  out).  In  a  period  of  rising  price  levels,  this 
procedure  reduces  profits  on  sales  by  eliminating  the  effects  of 
inflation  from  year-end  inventory  values.  Thus,  inventory  values 
are  more  conservative,  and  profits  and  taxes  are  deferred.  In  the 
decade  from  1941  to  1951,  the  effect  of  lifo  on  Federated 
earnings  was  significant,  since  a  rapid  inflation  was  taking  place. 
For  the  subsequent  fifteen  years,  the  lifo  impact  on  earnings 
was  negligible,  since  prices  were  relatively  stable.  Since  1966, 
however,  the  lifo  method  has  had  a  significant  adverse  effect  on 
earnings  because  retail  prices  have  been  rising  very  rapidly. 

After  adjusting  for  the  1968  stock  split,  the  effect  of  lifo  in  1965 
was  to  decrease  earnings  by  one  cent  a  share.  In  1966  lifo 
decreased  earnings  by  two  cents  a  share.  In  1967  lifo  decreased 
earnings  by  four  cents  a  share,  and  in  1968  lifo  decreased  earnings 
by  seven  cents  a  share.  The  cash  produced  by  deferring  taxes 
through  use  of  the  lifo  method  is  invested  in  the  business,  and 
this  additional  capital  has  no  cost  to  the  company. 


Sn  the  judgment  of  your  management,  none  of  these  factors 
casts  any  shadow  on  the  long-term  strength  or  growth 
potential  of  your  company.  Our  expectations  continue  to  be  high 
and  our  plans  remain  aggressive. 

An  indication  of  some  of  these  plans  and  expectations  will  be 
found  in  subsequent  pages  of  this  report.  We  invite  your  attention 
to  them.  They  sum  up  the  uses  we  intend  to  make  of  Federated’s 
traditional  strengths  and  flexibilities  as  we  prepare  your  company 
to  participate  profitably  in  the  diverse  and  growing  retail  markets 
we  see  in  the  years  ahead. 

At  the  annual  meeting  on  June  4,  1968,  shareholders  approved 
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Per  share  earnings  aad  dividends 

(dollars) 


a  two-for-one  split  of  Federated’s  common  stock,  approved  an 
increase  of  the  authorized  common  stock  from  25  million  shares 
to  60  million  shares,  and  authorized  5  million  shares  of  a  new 
preferred  stock.  The  board  of  directors  then  increased  the  divi¬ 
dend  from  the  equivalent  of  an  annual  rate  of  85  cents  per  share 
on  the  newly  split  shares  to  the  equivalent  of  an  annual  rate  of 
95  cents  per  share  of  common  stock.  The  new  payment  rate  was 
effective  with  the  July  quarterly  payment.  Federated's  dividend 
payments  have  increased  in  each  of  the  past  1 1  years. 

The  geographic  distribution  of  Federated's  department  store 
sales  in  1968  was  essentially  unchanged  from  the  past  several 
years,  underlining  the  national  character  of  our  business  and 
our  concentration  in  the  country's  strongest  economic  areas. 

The  East  and  Northeast  provided  37%  of  our  sales;  the  Midwest 
25%  ;  the  South  and  Southwest  22%  ;  and  the  Pacific  Coast  16% . 
Credit  sales  accounted  for  about  62%  of  our  department  store 
volume  -  approximately  the  same  as  the  1967  ratio. 

Our  international  situation  is  unchanged.  We  continue  our 
investment  in  Galerias  Preciados  in  Spain.  In  addition,  we  have 
$20  million  overseas,  and  it  is  our  intention  to  use  this  money  for 
foreign  investment  when  an  attractive  opportunity  is  found.  In 
the  meantime,  it  is  invested  in  short-term  securities,  and  is 
earning  more  interest  than  it  is  costing  us. 

In  1968,  Federated  opened  two  new  department  stores  (Filene’s 
Burlington  and  Bullock’s  La  Habra)  and  made  substantial  additions 
to  two  important  branches  (Abraham  &  Straus’  Hempstead  and 
Lazarus’  Northland).  A  major  distribution  center  was  built  at 
Foley’s.  Your  company  also  disposed  of  three  smaller  stores  during 
the  year.  We  sold  our  Pomona  Fedway  outlet  to  F.C.Nash  &  Co., 
a  California  based  retail  chain  which  operates  six  other  stores  in 
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Annual  Meeting:  All  Federated  shareholders 
are  invited  to  attend  our  1 969  annual 
meeting.  It  will  be  held  at  2  p.m.  on  T uesday, 
June  3rd,  at  Federated’s  headquarters, 

222  West  Seventh  Street,  Cincinnati,  Ohio. 


the  area.  We  did  this  because  we  felt  that  our  long-term  marketing 
plans  for  the  expanding  West  Coast  would  be  served  best  by  con¬ 
centrating  on  Bullock’s,  I.  Magnin,  and  Ralphs.  Shortly  before 
Filene’s  Burlington  store  opened,  that  division  closed  its  older 
and  much  smaller  Winchester  store  which  was  located  approxi¬ 
mately  four  miles  from  the  new  branch.  The  new  Burlington  store 
is  six  times  as  large  as  the  Winchester  store.  We  likewise  closed 
Levy’s  small  downtown  Tucson  store  in  preparation  for  the  1969 
opening  of  a  major  new  Levy’s  store  in  the  El  Con  Center.  The 
new  facility  will  be  more  than  three  times  the  size  of  the  old 
downtown  unit. 

Although  1 968  was,  in  many  ways,  a  trying  year,  we  think  it  also 
has  been  a  productive  one.  During  the  year  we  laid  the  foundations 
for  considerable  future  expansion.  We  continued  the  job  of 
upgrading  and  developing  an  organization  capable  of  handling 
this  expansion  on  the  profitable  basis  to  which  Federated  share¬ 
holders  have  become  accustomed. 

In  1969.  your  company  plans  to  add  about  1.4  million  square 
feet  of  traditional  department  store  space  — a  new  record.  In  addi¬ 
tion,  we  will  build  more  than  900,000  square  feet  of  discount  store 
and  supermarket  space,  bringing  total  planned  construction  for 
the  year  to  2.3  million  square  feet.  This  is,  by  a  considerable  amount, 
the  biggest  new  building  year  in  Federated's  history. 

Our  growth  plan  can  be  simply  stated.  First,  we  intend  to  give 
primary  emphasis  to  the  continued  rapid  and  profitable  growth  of 
our  traditional  department  store  business  -  the  root  of  our 
corporate  strength. 

Second,  we  believe  we  are  equipped  to  add  a  new  and  increas¬ 
ingly  profitable  dimension  to  .your  company  by  applying  our 
knowledge  of  customer  behavior  to  all  those  consumer-oriented 
businesses  which  are  related  to  but  outside  the  department 
store  field. 

This  is  the  strategy  we  feel  wre  must  employ  as  we  leave  the 
Sixties  and  move  into  the  Seventies,  a  decade  which  promises 
dramatic  growth  in  consumer  markets.  It  is  our  intent  to  be 
represented  in  all  of  those  markets  which  our  experience 
fits  us  to  serve  profitably. 


Respectfully  submitted, 


Ralph  Lazarus,  Chairman  of  the  Board 
J.  Paul  Sticht,  President 


By  Order  of  the  Board  of  Directors,  April,  1969 
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Federated  builds 
new  growth  plans 
on  old  strengths... 


an  1959,  Fortune  Magazine  sur¬ 
veyed  the  world  around  it,  and 
then  predicted  that  the  decade  ahead 
would  be  the  “Soaring  Sixties.”  The 
characterization,  which  quickly  went 
into  general  use,  has  certainly  held  true 
for  Federated  Department  Stores.  In 
the  last  ten  years  —  as  retail  store  facil¬ 
ities  grew  from  10  million  square  feet 
to  23  million  — Federated  has  in¬ 
creased  sales  by  168%,  increased  after¬ 
tax  profits  by  186%,  and  increased 
dividends  per  share  by  112%  . 

With  the  end  of  a  growth-filled  decade 
coming  into  sight.  Federated  now  has 
developed  a  new  marketing  strategy 
suitable  for  the  Seventies  —  a  span  cer¬ 
tain  to  be  as  different  from  the  Sixties 
as  they  were  from  the  Fifties,  and  as  the 
Fifties  were  from  all  preceding  decades. 
Federated  is  a  company  in  transition 
—  a  normal  and  indeed  inevitable  state 
for  any  growing  enterprise.  Your  com¬ 
pany  once  served  only  the  department 
store  customer.  Today,  Federated 
feels  it  can  participate  in  a  number  of 
consumer-oriented  businesses.  Depart¬ 
ment  stores  will  continue  to  be  our  first 
concern  but  new  sources  of  growth  and 
profit  will  be  tapped  as. well. 

The  common  denominators  connect¬ 
ing  these  two  stages  in  corporate 
development  are,  first  of  all,  a  basic 
operating  and  organization  philosophy 
which  has  proved  capable  of  adapta¬ 
tion  to  a  wide  range  of  competitive  and 
market  situations;  and,  secondly,  the 
unifying  insistence  that  all  the  busi¬ 
nesses  Federated  engages  in  be  primar¬ 
ily  consumer  oriented. 

Both  considerations  grow  naturally 


out  of  Federated’s  beginnings.  They  are 
consistent  with  the  philosophy  that  has 
motivated  the  company  since  its  incep¬ 
tion  in  1929,  although  they,  too,  have 
been  amplified  and  modified  to  meet 
changing  circumstances  and  changing 
times.  It  will  be  instructive,  therefore, 
to  look  back  at  Federated’s  history,  and 
to  identify  the  sources  of  strength  that 
have  persisted  through  the  years.  These 
strengths  have  built  the  company’s 
record  to  date,  and  it  is  these  strengths, 
expanded  and  adapted  as  necessary, 
which  have  prepared  it  to  meet  the 
challenges  of  the  future. 

ederated  was  founded  in  the  fall 
of  1929  when  Filene’s.  Abraham 
&  Straus,  and  Lazarus  (with  its  then- 
subsidiary  Shillito's)  decided  to  band 
together.  Their  purpose  was  to  take 
advantage  of  geographical  diversity  to 
minimize  the  impact  of  the  risks  inher¬ 
ent  in  retailing.  The  original  triumvirate 
was  joined  by  Bloomingdale’s  within  a 
few  months. 

The  very  name  the  founders  chose  — 
Federated  — clearly  indicates  their  con¬ 
trolling  philosophy.  The  company  they 
had  in  mind  was  truly  a  federation,  a 
joining  together  of  equals,  who  reserved 
for  themselves  large  areas  of  inde¬ 
pendent  operation  within  the  corporate 
framework.This  philosophy  has  carried 
over  through  the  years.  It  has  persisted 
even  though  the  original  company, 
which  was  a  holding  company,  became 
an  operating  company  in  1947.  and 
necessarily  took  unto  itself  a  somewhat 
greater  degree  of  centralized  control  of 
such  functions  as  finance,  law,  tax. 
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Many  divisions  are  really  regional  chains . . . 


bus,  Ohio,  will  be  operating  its  new 
Richland  store  at  Mansfield,  70  miles 
away,  and  will  have  a  store  in  Lima,  90 
miles  away,  under  development.  In  1971, 
Shillito’s  not  only  will  be  operating  five 
major  stores  in  Greater  Cincinnati,  but 
also  will  have  very  substantial  units  in 
Lexington  and  Louisville,  Kentucky. 

S5  and  100  miles  from  Cincinnati, 
respectively.  Filene's  has  announced 
that  it  is  going  to  move  beyond  its 
original  concentration  in  the  Greater 
Boston  area  to  build  a  store  in  the 
Providence,  Rhode  Island  market. 
Bloomingdale’s  operates  stores  in 
Westchester  and  in  Connecticut,  on 
Long  Island  and  in  New  Jersey,  as  well 
as  in  Manhattan.  Burdine’s  covers 
much  of  South  Florida,  while  I.Magnin . 
has  stores  as  far  apart  as  Seattle 
and  Phoenix. 

It  should  be  remembered  that  each  of 
our  major  divisions  is,  in  its  own  right, 
a  business  as  large  and  as  profitable  as 
many  companies  with  national  owner¬ 
ships,  national  reputations,  and  listings 
on  the  national  stock  exchanges. 

Our  drive  to  expand  our  existing  busi¬ 
nesses  continues.  Tn  the  upcoming  year, 
we  will  add  some  1.4  million  square 
feet  of  department  store  space,  the 


largest  single  year’s  construction  plan  opment  in  the  rapidly  growing  tradim 
in  Federated’s  history.  areas  in  which  its  major  stores  were 

At  the  same  time  that  Federated  located.  Federated  then  began  to  ex¬ 

management  was  encouraging  an  ac-  piore  other  avenues  for  expansion 
celerated  branch  store  construction  which  would  not  conflict  with  the  FTC 

program,  it  also  was  laying  great  stress  consent  order.  One  of  these  was  the 

on  the  intensive  development  of  the  acquisition  of  Ralphs  Industries,  an 

business  in  each  of  our  already  existing  established  West  Coast  supermarket 
units.  The  ability  to  generate  more  chain.  Here  again,  the  acquisition  was 

sales  and  more  profits  out  of  structures  made  with  the  conviction  that  the  busi- 
already  standing  is  obviously  of  great  ness  was  one  which  would  allow  a  grea 
importance  to  the  overall  profitability  deal  of  expansion  in  a  relatively 
of  any  company.  No  small  part  of  short  time. 

Federated’s  earning  record  over  the 

years  can  be  traced  to  this  ability.  California  market  in  which 

Concentration  on  intensive  develop-  Ja.  Ralphs  operates  is  obviously  a 

ment  is,  of  course,  the  factor  which  has  rich  and  expanding  one.  Throughout  its 
made  your  company’s  acquisitions  94-year  history'  before  its  acquisition 

sound  and  profitable.  by  Federated,  Ralphs  had  been  an  inno- 

Having  established  a  two-pronged  vator.  a  pioneer  and  a  profitable  oper- 

program  for  maximum  business  devel-  ation.  Federated  was  convinced  that. 


through  the  employment  of  its  own 
vastly  greater  resources  and  through 
the  application  of  management  and  stal 
skills  which  would  not  ’nave  been  avail¬ 
able  to  a  business  the  size  of  Ralphs, 
the  new  division  could  be  expanded 
substantially  and  profitably. 

On  January' 21, 1968,  when  Federate 
formally  acquired  the  Ralphs  business 
there  were  52  Ralphs’  supermarkets  ii 
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64  Ralph’s  stores  planned  by  year  end. . . 


operation.  By  the  end  of  1969,  after 
two  years  of  Federated  ownership, 
there  will  be  64  Ralphs’  supermarkets 
in  operation. 

Thus  the  acquisition  of  Ralph  is 
consistent  with  one  part  of  basic  Fed¬ 
erated  philosophy,  namely  the  develop¬ 
ment  of  strong  local  and  regional 
businesses  capable  of  both  intensive 
and  extensive  development,  directed  by 
vigorous  and  competent  local  manage¬ 
ments.  It  also  fits  another  basic  require¬ 
ment  Federated  asks  of  businesses  in 
which  it  will  be  interested.  It  is  con¬ 
sumer  oriented. 

m  j’-hile  there  are  certainly  dif- 
ferences  in  department  store 
and  supermarket  merchandising,  there 
are  also  similarities.  The  most  important 
of  these  is,  of  course,  the  customer  her¬ 
self;  she  is  the  same  customer  we  have 
come  to  know  so  well  over  the  years. 
Federated  feels  it  can  make  a  contribu¬ 
tion  to  many  different  kinds  of  busi¬ 
nesses  which  are  organized  to  serve  the 
customer  at  retail,  even  though  the  way 
in  which  we  serve  her,  and  the  product 
which  we  dispense,  may  differ  from  our 
historic  department  store  experience. 

Both  these  considerations  were  ob¬ 


viously  at  w'ork  in  Federated’s  decision 
to  enter  two  fields  of  discount  retailing. 
In  1968,  Federated  opened  its  first  two 
Gold  Circle  Discount  Stores.  These  are 
essentially  fashion  soft-goods  outlets 
with  convenience  hard  goods.  Each  has 
a  24,000-square-foot  leased  super¬ 
market  in  the  same  building. 

We  will  open  another  Gold  Circle 
DisccfBfif  in  Columbus  (the  site 
of  the  first  two)  and  two  in  Dayton 
during  1969.  An  additional  store  has 
been  announced  for  Dayton,  and  a 
number  of  sites  in  other  cities  are  cur¬ 
rently  under  investigation.  As  the  ex¬ 
pansion  suggests,  we  are  encouraged 
by  the  customer’s  initial  response  to  the 
Gold  Circle  program. 

Supermarkets  in  the  Dayton  Gold 
Circle  stores  will  be  operated  by  still 
another  newly  formed  Federated  divi¬ 


sion,  Gold  Circle  Discount  Foods. 
Supermarkets  serving  the  three  Colum¬ 
bus  Gold  Circle  stores  will  continue  to 
be  operated  by  the  present  lessee.  We 
elected  to  operate  the  Gold  Circle 
supermarkets  in  Dayton  because  our 
Columbus  lessee  already  is  operating  its 
own  supermarkets  in  Dayton.  In  future 
Gold  Circle  stores,  we  will  have  the 
option  of  either  leasing  or  operating 
the  supermarkets,  depending  on  which 
course  seems  most  advantageous. 

Also  in  1968,  we  announced  the  for¬ 
mation  of  a  second  discount  division, 
Gold  Triangle  Stores,  which  will  open 
three  outlets  in  the  South  Florida  area 
in  1969.  In  contrast  with  Gold  Circle, 
Gold  Triangle  is  totally  a  hard-goods 
operation  selling,  primarily,  “big-ticket” 
merchandise.  It  will  sell  cameras, 
sporting  goods,  major  appliances,  elec¬ 
tronics,  optical  goods,  and  seasonal 
goods,  including  garden  supplies  and 
live  nursery  items.  It  is  our  intention 
that  Gold  Triangle  stores  will  offer 
the  widest  and  deepest  assortments  and 
selections  of  their  kinds  of  goods  in 
their  trading  areas.  This  merchandise 
strength  will  be  backed  up  with  a  very 
high  level  of  “on-floor”  selling.  Included 
in  our  definition  of  “high  level”  is 
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Department  stores  will  still  get  major  emphasis.. . 


tions,  which  arc  and  will  continue  to 
be,  the  major  part  of  our  business,  we 
recognize  that  the  American  market 
today  is  so  large,  so  diverse,  and  so 
fragmented  that  a  growth-oriented  re¬ 
tailer  will  be  well  advised  to  seek  to 
serve  several  segments  of  that  market, 
and  then  to  pursue  the  sort  of  intensive- 
extensive  growth  that  Federated 
has  undertaken  with  its  traditional  de¬ 
partment  store  businesses.  It  is  prob¬ 
able,  as  we  noted  in  our  annual  report 
last  year,  that  most  families  in  America 
are  at  some  time,  under  some  circum¬ 
stances,  and  for  some  kinds  of  goods, 
discount  store  customers.  The  discount 
store,  as  it  has  evolved,  is  undoubtedly 
filling  an  important  niche  in  the  Amer¬ 
ican  distribution  system.  This  value, 
convenience-goods  niche  w'as  created 
after  World  War  II  when  department 
stores  put  added  emphasis  on  fashion 
and  began  the  process  of  trading-up 
which  has  so  greatly  improved  their 
profitability.  Federated's  move  into  the 
discount  field,  therefore,  is  designed  to 
recapture  a  segment  of  the  market  that 
department  stores  once  held.  The  move 
greatly  enhances  our  ability  to  compete 
for  the  consumer's  dollar.  By  refining 
the  discount  concept  still  further,  and 
developing  a  Gold  Circle  store  that  will 
concentrate  largely  on  fashion  soft 
goods,  and  a  Gold  Triangle  store  that 
will  concentrate  on  hard  goods,  which 
are  increasingly  technical,  we  hope  wc 
also  can  participate  even  more  advan¬ 
tageously  in  the  overall  consumer 
market. 

Devising  a  corporate  strategy  is  one 
thing;  making  it  operate  is  another. 


Successful  operation  depends  on  peo¬ 
ple;  good  people  with  the  right  qualifi¬ 
cations,  available  at  the  right  time,  to 
help  us  expand  the  businesses  we  are 
now  in  and  the  businesses  we  may 
develop  for  the  future. 

No  single  concern  has  been  more  in 
your  management’s  mind  for  the  past 
several  years  than  organizational  and 
managerial  development.  Our  system  of 
decentralized  operation  demands  local 
management  of  great  ability.  Locating, 
identifying,  and  guiding  the  develop¬ 
ment  of  such  men  is  of  critical  impor¬ 
tance  if  we  are  to  maintain  the  growth 
that  Federated  shareholders  have 
come  to  expect. 

For  the  past  several  years  we  have 
been  building  a  management  program 
in  depth.  An  impressive  amount  of 
work  has  been  done  but  this  is  an  area 
in  which  the  task  never  ends.  It  is  our 
feeling  that  no  other  management  en¬ 
deavour  is  more  necessary  to  the  con¬ 
tinued  profitable  growth  of  the  company 
than  an  all-out  effort  to  assure  a 
continuing  flow  of  talent. 

tee  s  we  approach  the  Seventies, 
Jn&L.  your  company  is  keenly  aware 
of  the  challenges  and  opportunities  that 
lie  ahead  in  a  rapidly  expanding  na¬ 
tional  environment  which,  every'  year, 
underlines  the  fact  that  life  in  America 
in  the  future  is  going  to  be  different 
from  anything  we  have  ever  known 
before.  We  are  installing  a  market  strat¬ 
egy  that  will  enable  us  to  meet  the  needs 
of  the  millions  of  young  families  that 
will  be  formed  in  the  next  few  years  as 
today's  current  crop  of  teenagers  sud- 
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Seventies  demand  new  strategies . . . 


denly  become  the  young  breadwinners 
and  the  young  matrons  of  the  early 
i  970’s.  The  number  of  households  with 
the  head  under  the  age  of  35  will  grow 
by  more  than  a  third  by  the  mid-1970’s. 

But  we  also  recognize  that,  at  the 
same  time  the  country  is  infatuated 
with  youth,  the  fastest  growing  and 
most  lucrative  market  available  to  us 
for  many  kinds  of  goods  is  the  popula¬ 
tion  over  55  years  of  age.  We  are  aware 
that  only. an  intelligent  and  thoughtful 
marketing  plan  will  enable  us  to  bridge 
the  contradictions  and  complexities  of 
the  American  market  of  the  Seventies. 

The  consumer  of  the  Seventies  will 
be  all  the  things  the  consumer  of  the 
Sixties  was  — only  more  so.  She  will  be 
more  affluent,  in  real  terms  as  well  as 
in  dollar  income  alone.  She  will  be  dis¬ 
criminating;  she  will  be  independent; 
she  may  well  be  less  inclined  to  follow 
mass  movements  and  mass  trends.  She 
will  be  aware  of  herself;  she  will  de¬ 
mand  of  life  a  richness  and  a  fulfillment 
that  go  far  beyond  the  surface  satisfac¬ 
tions  of  material  wants,  though  the 
possession  of  material  things  will  be 
important  to  the  realization  of  her 
own  personality. 

We  are  aware  that  there  will  be,  in 
addition  to  an  appetite  for  goods,  a 
growing  appetite  for  services  many  of 
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which  we  already  provide.  In  our  stores 
today,  a  customer  can  arrange  fcr  an 
around-the-world  cruise,  enjoy  a  com¬ 
plete  beauty  treatment,  or  eat  in  a 
first-rate  restaurant.  No  retailer  can  be 
indifferent  to  the  implications  of  the 
growing  consumption  of  services  as 
well  as  the  growing  consumption  of 
goods;  and  we  are  not  indifferent. 

This,  then,  is  how  we  see  Feder¬ 
ated  as  we  near  the  decade  of  the 
Seventies.  Building  on  solid,  profitable, 
and  rapid  growth  during  the  Sixties, 
your  company  is  strong,  well  financed, 
and  in  a  good  position  to  embark  on  the 
further  expansion  the  decade  ahead 
demands.  It  is  in  the  process  of  making 
a  transition  from  being  a  multi-unit 
department  store  retailer  to  becoming 
a  company  engaged  in  a  number  of 
different,  consumer-oriented  businesses. 
These  businesses  will  develop  and  grow 
in  the  traditional  Federated  manner. 
They  will  operate  under  strong  local 
and  regional  managements,  and  they 
will  be  uniquely  and  specifically  adapted 
to  the  needs  of  their  own  market  areas. 
Time  and  circumstance  necessarily 
affect  the  means  we  can  use;  but  our 
end  objective  continues  to  be  steady, 
profitable  growth  for  Federated 
shareholders. 
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Federated  Department  Stores,  Inc.  Consolidated  Statementof  Income 


52  Weeks  Ended  53  Weeks  Ended 

February  1,  1969  February  3,  1968 


Net  Sales,  including  leased  department  sales . 

Rental  Revenues . 

$1,813,771,463 

4,993,166 

$1,680,746,955 
4,091,580  1 

Deduct: 

I  Cost  of  goods  sold  including  expenses, 

!  exclusive  of  items  listed  below . 

;  Taxes  other  than  federal  income  taxes . 

«*»*»■  Depreciation  and  amortization . 

$1,818,764,629 

$1, 684, S3S, 535  ! 

$1,543,306,082 

40.917,253 

24,723,391 

$1,424,273,657  j 
37,433,071  1 
22,391,972  j 

;  Maintenance  and  repairs . 

Retired  employees  and  contributions  to  retirement  plans  .... 
Interest  expense  —  net  (note  7) . 

15,426,844 

12,747,753 

2,517,413 

15,025,206  : 
11,777,422  ; 
2,434,210 

i  Total  costs  (note  8) . 

$1,656,494,915 

$1,529,101,778  i 

i  Income  Before  Federal  Income  Taxes . 

$  162,269,714 

$  155,736,757  1 

Federal  income  taxes: 

i  Currently  payable . ' . 

:  $  77,39S,000 

$  69,434,000  : 

Deferred . 

4,602,000 

3.049,000 

'  $  82,000,000 

$  72,483.000  1 

i  Net  Income . 

!  $  80.269,714 

:  $  83.253.757  i 

i  Earnings  per  Share  of  Common  Stock . 

$1.85 

$1.92  | 
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Federated  Department  stores,  inc.  Consolidated  Balance  Sheet 


Assets  February  1,  1969  February  3, 1968 


Current  Assets:  j 

j 

1 

Cash . 

$  53,290,020 

$  58,693,471 

Accounts  receivable  (page  21) . \ 

345,902,255 

309,847,694  j 

;  Merchandise  inventories  (note  1 ) . i 

210,419,339 

194,783,354  ! 

i  Supplies  and  prepaid  expenses . j 

S, 258, 923 

7,435,230  | 

'  Total  Current  Assets . 

$617,870,537 

$570,759,749  i 

Other  Assets: 

Deferred  tax  charges  (note  2) . 

1  $  9,228,046 

j  $  9,390,623  i 

Real  estate  not  used  in  operations  — at  cost,  less  depreciation  .... 

i  12.371,511 

!  7,851,106  i 

■  Miscellaneous . 

!  15,056,036 

$  36,655,593 

i  11,864,054  ! 

|  $  29,105,783  ; 

j  Property  and  Equipment  —  net  (page  21) . 

i 

j 

316,459.225 

1  $970,985,355 

|  296,049,200  i 
i  $895,914,732  j 
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Liabilities 


February  1,  1969 


February  3,  1968 


|  Current  Liabilities:  j 

i  Accounts  payable  and  accrued  liabilities . i 

$151,950,329 

|  $131,177,957 

Federal  income  taxes,  current  and  deferred . 1 

72,502,050 

i  70,418,228 

:  Notes  payable  and  long-term  debt  due  within  one  year . 

18,012,703 

6,521,378  ' 

Total  Current  Liabilities . 

$242,465,082 

$208,117,563 

Provision  for  deferred  compensation  (note  2) . 

!  45,701,313 

41,968,926 

Long-Term  Debt,  due  after  one  year  (note  3) . 

;  70,792,570 

72,316,506 

Shareholders’  Equity: 

Preferred  shares,  no  par,  none  issued  (note  4) . 

1 

i 

Shareholders’  equity— 43,452,602  common  shares 
outstanding  at  February  1,  1969  (page  20) . 

i  612,026,390 
!  $970,985,355 

573,511,737 

$895,914,732 
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Federated  Department  Stores,  Inc.  Shareholders’  Equity 

During  the  year,  the  authorized  number  of  shares  of  $1.25  par  value 
common  stock  was  increased  from  25,000,000  to  60,000,000  shares;  and 
as  of  July  5,  1968,  the  22,705,320  shares  then  issued  were  split  2-for-l. 


February  1,1969 

Shareholders’  Equity: 

Common  stock,  par  value  $1.25  per  share,  authorized  60,000,000  and 
25,000,000  shares,  issued  45,467,886  and  22,6S4,696  shares 

(notes  3  and  5) . $  56,834,858 

Capital  in  excess  of  par  value  of  common  stock .  90,818,729 

Accumulated  earnings  employed  in  the  business .  501,452,123 

$649,105,710 

Less  2,015,284  and  973,531  shares  of  treasury  stock  at  cost, 
substantially  all  of  which  are  for  possible  future 

issue  under  the  deferred  compensation  plan .  37,079,320 

$612,026,390 


$  28,355,870 
116,923,517 
461,385,772 


33,153,422 

$573,511,737 


Common  Stock  Issued 


Shai 


Par  Value  of  Common  Stock  and  Capital  in  Excess  of 
Par  Value  of  Common  Stock: 

Balance,  beginning  of  year .  22,684,696 

Changes  arising  from  2-for-l  stock  split .  22,705,320 

Issued  upon  exercise  of  options .  77,870 

Balance,  end  of  year .  45,467,886 


$28,355,S70 

28,381,650 

97,338 


Capital  in  Excess  i 
of  Par  Value  of  j 
Common  Stock  \ 


$116,923,517  j 
28,381,650*  | 

2.276.S62 


52  Weeks  Ended 
February  1,1969 

Accumulated  Earnings  Employed  in  the  Business: 

Balance,  beginning  of  year . $461,385,772 

Net  income  for  the  year .  80,269,714 

$541,655,486 

Cash  dividends: 

Federated  common  stock  — 92!/2p  and  S5d  per  share 

(after  giving  effect  to  2-for-l  stock  split) .  40,203,363 

Ralphs  — prior  to  acquisition .  — • 

Balance,  end  of  year . $501,452,123 

Shares 

Treasury  Stock: 

Balance,  beginning  of  year .  973,531 

Effect  of  2-for-l  stock  split .  976,506 

Acquired .  91,200 

2,041,237 

Issued  under  deferred  compensation  plan .  25,953 

Balance,  end  of  year .  2,015,284 


$414,096,641 

83,253,757 


35,404,626  j 

560,000  1 


$33,153,422 

4,546,586 

$37,700,008 

620,688 
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Accounts  Receivable 


February  1 ,1969  February  3,1968 


Due  from  customers:  ! 

| 

1 

Thirtv-day  accounts . ! 

$  97,373,664 

$  86,034,750 

Deferred  payment  accounts . i 

247,132,856 

224,695,521 

Other  accounts  receivable . 

13,914,452 

10,690,191 

$358,420,972 

$321,420,462 

Less  provision  for  possible  future  losses 

and  deferred  service  charges . 

I  12,518,717 

11,572,768 

$345,902,255 

$309,847,694 

Property  and  Equipment 


Depreciation  and 
Amortization 

Cost  (straight-line)  Net 


February  1, 1969: 

j 

Land . 

$  45,002,909 

$ 

$  45,002,909  i 

Buddings,  substantially  all  on  owned  land  .... 

189,316.269 

51,967,949 

137,348,320  j 

Buildings  on  leased  land,  improvements  to 

leased  properties  and  leaseholds . 

80,278,309 

33,397.S31 

46,880,478  j 

Store  fixtures  and  equipment . 

153.796.568 

66.569.050 

87,227,518  | 

$468,394,055 

$151,934,830 

$316,459,225 

February  3, 1968: 

Land . 

$  43,271,972 

$ 

!  $  43,271,972  j 

Buildings,  substantially  all  on  owned  land  .... 

|  176.094,958 

;  48,497,745 

!r  127.597,213  i 

Buildings  on  leased  land,  improvements  to 

leased  properties  and  leaseholds . 

79.46S.284 

;  34,909.345 

'■  44,558,939  ! 

Store  fixtures  and  equipment . 

143.247,254 

1  62.626.17S 

80,621.076  ; 

$442,082,468 

$146,033,268 

$296,049,200  j 
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Federated  Department  Stores,  Inc. 


Notes  to  Consolidated  Financial  Statements 


1.  Merchandise  Inventories  are  substantially  all  valued  by 
the  retail  method  and  stated  on  the  LIFO  (last-in,  first-out) 
basis  which  is  lower  than  market.  They  are  $31,795,000 
lower  than  they  would  have  been  had  the  first-in,  first-out 
basis  been  used. 

2.  Deferred  Tax  Charges  — In  prior  years,  the  provision 

for  deferred  compensation  was  accounted  for  on  an  after-tax 
basis.  To  comply  with  Opinion  No.  1 1  of  the  Accounting 
Principles  Board  of  the  American  Institute  of  Certified  Public 
Accountants,  the  following  changes  have  been  made  in  the 
current  year  (which  have  no  effect  on  net  income) :  ( 1 )  taxes 
previously  deducted  from  the  provision  for  deferred  com¬ 
pensation  have  been  set  out  separately  as  deferred  tax 
charges,  and  (2)  the  deferred  taxes  resulting  from  using 
accelerated  depreciation  for  tax  purposes,  previously  in¬ 
cluded  in  the  current  provision,  are  deducted  from  deferred 
tax  charges  arising  from  deferred  compensation.  The  prior 
year's  figures  have  been  restated  to  a  comparable  basis. 

3.  Long-Term  Debt  due  after  one  year  (interest  mostly  at 
41/2  % )  consists  of  secured  notes  of  $4,959,242,  unsecured 
notes  of  $45,833,328  and  convertible  debentures  of 
$20,000,000.  Of  the  total  $4 i. 326, 347  matures  in  1972 
and  the  balance  matures  annually  to  1985  in  amounts 
varying  from  $550,000  to  $3,259,000.  The  debentures  are 
convertible  into  common  stock  at  $41  per  share  for  which 
487,804  unissued  shares  of  common  stock  are  reserved. 

4.  Preferred  Stock  —  During  the  year  5,000.000  shares  of  no 
par  preferred  stock  were  authorized.  The  Board  of  Directors 
is  authorized  to  issue  such  stock  from  time  to  time  in  series, 
and  to  fix  the  number  of  shares,  preferences,  rights  and 
restrictions  of  each  series.  No  shares  were  issued  at 
February  1,  1969. 


5.  Stock  Options  for  1,073,234  shares  were  outstanding 
at  February  3,  1968  under  restricted  stock  option  plans, 
which  have  been  terminated  except  for  shares  already 
granted,  and  the  1964  qualified  stock  option  plan.  During 
the  year,  options  were  granted  for  308,500  shares  at  $37 
per  share,  were  cancelled  for  20,000  shares  at  $35  per  share 
and  were  exercised  for  98.494  shares  at  $9  to  $35  per 
share.  At  February  1,  1969,  options  were  outstanding  for 
1.263,240  shares  at  $20  to  $37  per  share  (of  which  678,490 
shares  were  exercisable  at  $20  to  $35  per  share)  and  options 
for  52,100  shares  were  available  for  additional  grants. 

6.  Lease  Commitments  at  February  1,  1969  provide  for 
aggregate  minimum  fixed  rentals  of  approximately 
$14,600,000.  The  major  portion  of  the  leases  expires  in  the 
next  25  years;  in  the  normal  course  of  business,  however, 
leases  are  renewed  or  replaced  by  leases  on  other  premises. 
Most  leases  also  require  the  company  to  pay  taxes  (recorded 
as  taxes)  and  other  expenses,  and  some  call  for  additional 
amounts  based  on  percentages  of  sales. 

7.  Interest  Expense  has  been  reduced  by  interest  income 

of  $1,758,206  on  short-term  investments  for  the  year  ended 
February  1,  1969  and  $1,478,156  for  the  prior  year. 

8.  Total  Costs  will  be  classified  in  the  annual  report  to  the 
Securities  and  Exchange  Commission  as  follows: 


Cost  of  sales,  including 
merchandise  alteration, 

occupancy  and  buying  costs  .  .  .  $1,325,273,029 

Selling,  publicity,  delivery  and 

administrative  expenses  ....  328.704,473 

Interest  expense  — net .  2,517,413 

$1, 656,494.91? 
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Accountants’  Report 


Touche,  Ross,  Bailey  &  Smart 
80  Pine  Street,  New  York,  N.Y.  10005 

Board  of  Directors  and  Shareholders, 

Federated  Department  Stores,  Inc. 

We  have  examined  the  accompanying  consolidated 
balance  sheet  of  Federated  Department  Stores,  Inc.  and 
subsidiaries  as  of  February  1,  1969  and  the  related  state¬ 
ments  of  income,  shareholders’  equity  and  source  and 
application  of  funds  for  the  52  weeks  then  ended.  Our 
examination  was  made  in  accordance  with  generally 
accepted  auditing  standards,  and  accordingly  included  such 
tests  of  the  accounting  records  and  such  other  auditing 
procedures  as  we  considered  necessary  in  the  circumstances. 

In  our  opinion,  the  financial  statements  referred  to  above 
present  fairly  the  consolidated  financial  position  of  Federated 
Department  Stores,  Inc.  and  subsidiaries  at  February  1, 
1969,  and  the  results  of  their  operations  and  the  source  and 
application  of  funds  for  the  52  weeks  then  ended,  in  con¬ 
formity  with  generally  accepted  accounting  principles  applied 
on  a  basis  consistent  with  that  of  the  preceding  year. 

April  11, 1969.  Touche,  Ross,  Bailey  &  Smart 

Certified  Public  Accountants 


Source  and  Applicate  d  Funds 

52  Weeks  Ended  February  1, 1969 


Source  of  Funds: 

Net  income  for  year  .  .  .  I 

Depreciation . 

Disposition  of  property  .  . 

Other . 1 

$  80,269,714  } 

24,723,391  i 
7,091,389 
6,727,275 
5118,811,769  i 

Application  of  Funds: 

Dividends . : 

Property'  and  equipment  . 
Increase  in  working  capital 
Other . i 

S  40,203,363 
56.918,290  ! 

12,763,269  i 
8,926,847 
$118,811,769 
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(1)  The  acquisitions  of  Ralphs  in  1967,  Bullock’ s-Magnin  in 
1964  and  Rike’s  in  1959  were  accounted  for  as  poolings  of 
interests.  Figures  for  prior  years  have  not  been  restated  except 
for  the  inclusion  of  Ralphs  accounts  in  the  figures  for  1957 
through  1964. 

(2)  Adjusted  to  reflect  2-for-l  splits  on  July  5, 1968  and 
September  9, 1960. 

(3)  Based  on  average  number  of  shares  outstanding 
during  the  year. 

(4)  Based  on  number  of  shares  outstanding  at  end  of  year. 

(5)  Before  deduction  of  accounts  sold  in  1964  and  prior  years. 

(6)  Based  on  the  average  of  the  shareholders’  equity 
at  the  beginning  and  er.d  of  year. 


Operations  (dollars  in  thousands) 

Net  sales . 

Income  before  federal  income  taxes . 

Percent  of  sales . 

Federal  income  taxes . 

Net  income . 

Percent  of  sales . 

Dividends  paid . 

Earnings  retained . 

Capital  expenditures . 

Depreciation  . . 

Taxes  other  than  federal  income  taxes . 

Per  Share  of  Common  Stock'-’ 

Net  income® . 

Dividends . 

Shareholders’  equity  (book  value )  ® . 

Year-End  Financial  Position  (dollars  in  thousands) 

Accounts  receivable® . 

Inventories . 

Working  capital . 

Property  and  equipment  — net . 

Long-term  debt . 

Shareholders’  equity . 

Return  on  shareholders’  equity® . 

Statistics 

Number  of  department  stores  (at  end  of  year)  .  .  .  . 

Number  of  square  feet  of  department  store  space 

(in  thousands ) . 

Average  number  of  shares  outstanding  (in  thousands /-> 
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1968 

1967W 

196&1 1 

1965<! > 

19640) 

1963 

1962 

1961 

1960 

19590 ) 

,813,771 

$1,680,747 

$1,560,663 

$1,481,05S 

$1,401,642 

$967,696 

$930,009 

$886,052 

$811,873 

$784,064 

162,270 

155,737 

143,831 

137,143 

129,980 

88,922 

76,633 

76,676 

67,480 

68,820 

8.9% 

9.3% 

9.2% 

9.3% 

9.3% 

9.2% 

8.2% 

8.7% 

8.3% 

8.8% 

82,000 

72,483 

67,190 

63,691 

62,721 

45,194 

39,447 

39,839 

34,511 

34,937 

80,270 

83,254 

76,641 

73,452 

67,259 

43,728 

37,186 

36,837 

32,969 

33,883 

4.4% 

5.0% 

4.9% 

5.0% 

4.8% 

4.5% 

4.0% 

4.2% 

4.1;# 

4.3% 

40,203 

35,965 

35,423 

32,840 

31,015 

22,068 

20,309 

18,967 

18,043 

16,839 

40,067 

47,289 

41,218 

40,612 

36,244 

21,660 

16,877 

17,870 

14,926 

17,044 

56,918 

60,223 

55,101 

44,133 

35,269 

19,431 

18,795 

22,198 

16,552 

20,622 

24,723 

22,392 

20,452 

19,103 

18,493 

11,809 

11,270 

10,560 

10,033 

9,169 

40,917 

37,433 

34,061 

30,952 

28,634 

18,782 

18,288 

17,136 

15,207 

13,573 

S  1.S5 

$  1.92 

$  1.77 

S  1.69 

$  1.55 

$  1.26 

$  1.08 

$  1.07 

$  .96 

$  1.00 

.9214 

.85 

.83% 

.11 'A 

.7211 

.6311 

.5811 

.55 

.5211 

.50 

14. OS 

13.21 

12.13 

11.24 

10.35 

8.98 

8.38 

7.93 

7.43 

7.02 

$345,902 

210,419 

375,405 

$309,848 

194,783 

362,642 

$304,373 

181,216 

$283,650 

161,433 

$263,679 

150,106 

$207,371 

109,297 

200,561 

$198,846 

106,667 

188,079 

$186,286 

99,802 

175,806 

$174,670 

85,311 

168,215 

$160,360 

86,136 

160,593 

328,831 

303,900 

274,934 

244,979 

224,025 

130,397 

125,548 

122,025 

112,490 

105,660 

70,793 

612,026 

13.5% 

72,317 

573,512 

15.1% 

75,657 

525,981 

15.1% 

82,026 

487,140 

15.7% 

62,432 

448,666 

15.5% 

10,662 

311,329 

14.6% 

16,002 

289,752 

13.2% 

18,303 

273,649 

13.9% 

20,678 

255,750 

13.3% 

21,127 

240,827 

14.9% 

97 

98 

91 

87 

84 

60 

58 

54 

47 

44 

21.314 

43,461 

20,528 

43,392 

19,369 

43,376 

18,203 

43,399 

17,300 

43,446 

13,870 

34,601 

13,321 

34,566 

12,559 

34,475 

11,624 

34,352 

11,389 

33,763 
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At  the  close  of  the  1968  fiscal  year,  Federated  was  operating  97  department 
and  specialty  stores,  including  branches,  in  major  market  areas  from 
Massachus0$ito  California  and  Washington  to  Florida.  Ralphs  Industries  had 
55  quality  supermarkets  in  Greater  Los  Angeles  and  attendant  manufacturing 
and  distribution  facilities.  Gold  Circle  Discount  Stores  had  two  units  in 
operation  at  the  end  of  three  more  in  the  dtfltiiiopment  stage. 

The  newly  formed  Gold  Triangle  division  will  open  its  first  three  stores  in  1969. 


♦  1968  opening' 

•  1969  opening 


Abraham  &  Straus 

Established  1S65 

Sidney  L.  Solomon,  Chairman  of  the  Board 
Walter  N.  Rothschilifivlf..  Ptesidcn: 

E  Brooklyn,  Few  York 
Babylon 

Hempstead 
Huntington 
Manhasset 
e  Smith  Ihnitfi 

Bloomiiigdale’s 

Established  IS72 
Lawrence  Lachmun,  Piesidenl 
Harold  Krensky,  Chairman  of  the  Board 
Marvin  S.  Trauh.  Executive  Vice  President 
*  Manhattan,  Few  York 
Fresh  Meadows.  Long  Island.  Few  York 
Few  Rochelle,  Few  York 

Short  Hills.  Few  Jersey 


Boston  Store 

Established  1906 
Orren  J.  Bradley,  Piesidenl 


Bay  Shore 
Bi  oak  field 


♦  La  Habra 

Palm  Springs 
Pasadena 
Santa  Ana 

San  Fernando  Valley 
West  wood 
Wilshire 

L  Magnin  &  Co.  Established  1S76 

Robert  Shannon,,  President 

Eric  M.  Stanford,  Executive.  Vice  President 

★  San  Francisco,  California 
Beverly  Hills 

Carmel 
Del  Amo 

La  Jolla 

Oakland 
Palm  Spi  mgs 
Palo  Alio 

Sacramento 

San  Fernando  Valley 

Santa  Ana 
Santa  Baibaia 
Santa  Clam 

Portland,  Oi  egon 

Burdine’s 


Bnllock’s-Magnin  Co. 

Established  1906 

William  P.  Kceshan,  President 

Walter  W.  Candy,  Jr.,  Chairman  of  the  Boai  d 

Bullock'S  Established  191)0 

Weston  P.  Figgins,  Chairman  of  the  Boaid 

Walter  L  Bergquist.  Piesidenl 

Los  Angeles.  California 

Del  Amo 


Estahlishe  1  I S9S 

C.  Wasnuuh.  Chaaman  of  die  Board 

E  Miami.  Elorida 

Dadeland 

Miami  Beach 
9  Piimpano  Beach 
ItV.u  Palm  Beach 
Westland 
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Fedway  Stores 


Fllene’s 


Foley’s 


Established  1900 

Milton  S.  Berman,  Chairman  of  the  Board 
Stewart  Orton,  President 


Gold  Circle 
Discount  Stores 

Established  1967 
Hal  W.  Field,  President 


❖  Columbus  Eas. 
$  Columbus  Nor 


Goldsmith’s 

Established  1S70 

Raymond  H.  Cummins,  President 

Edwin  M.  Marks,  Chairman  of  the  Board 
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Oak  Court 
Southland  Mall 

Lazarus 

Established  1851 

Robert  Lazarus,  Chairman  of  the  Board 
Charles  Y.  Lazarus,  President 
*  Columbus,  Ohio 
Eastland 
Northland 
©  Richland 
Westland 

Levy’s 

Established  1903 

Leon  Levy,  Chairman  of  the  Board 
Henry  Quinto,  President 
*o  El  Con,  Tucson,  Arizona 


Ralphs  Industries 

Established  1S73 

Richard  Ralphs,  Chairman  of  the  Board 
Albert  Ralphs,  Jr.,  President 
Eugene  Walsh,  Executive  Vice  President 
( Fifty -ft  re  supermarkets  in  C  r  eater  Los  Ant 
ten  new  markets  to  open  in  1969.) 

Rike’s 

Established  1835 

David  L.  Rike,  Chairman  of  the  Board 
Roy  Ebcrhard,  President 
'k  Dayton,  Ohio 
•  Dayton  Mall 
Kettering 


Sanger-Harris 

Established  1857 

Albert  M.  K r o n i ch ,  C it airnt a n  of  the  Board 
Alan  Gilman,  President 
x  Dallas,  T exas 
Big  Town 
Highland  Park 
Oak  Cliff  Harris  Center 
Plymouth  Park 
Preston  Center 

SMlito’s 

Established  1830 

Fred  Lazarus,  III,  Chairman  of  the  Board 
Ross  F.  Anderson,  President 
★  Cincinnati,  Ohio 
©  Bcechmont  Mall 
Kenwood 
Tri-County 
Western  Woods 
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Board  of  Directors 


Dillon  Anderson 
Attorney 

Baker,  Botts,  Shepherd 
<£-  Coates 

Walter  W.  Candy,  Jr. 
Chairman  cj  the  Board 
Bullock’s-Magr.in  Co. 

J.  Edward  Davidson 
Consultant 

Alfred  M.  Gruenther* 
General,  U.S.A.  (retired) 
Consultant 

Walter  M.  Heymann* 
Honorary  Director 
The  First  National  Bank 
of  Chicago 


Howard  W.  Johnson* 
President 

M  assachusetts  Institute 
of  Technology 
Fred  Lazarus,  Jr.* 
Chairman  of  the  Executive 
&  Finance  Committee 
Federated  Department 

Maurice  Lazarus* 

Vice  Chairman  of  the 
Board,  Federated 
Department  Stores,  Inc. 
Ralph  Lazarus* 

Chairman  of  the  Board 
Federated  Department 
Stores,  Inc. 


Robert  Lazarus* 

Chairman  of  the  Board 

Walter  L.  Lingle,  Jr. 
Executive  Vice  President 
The  Procter  &  Gamble  Co. 

Paul  M.  Mazur* 

Limited  Partner 
Lehman  Brothers 

David  L.  Rike* 

Chairman  of  the  Board 
Bike’s 

James  S.  Schoff 
Chairman  of  the  Executive 
Committee,  Bloomir.gdale’s 


T.  Spencer  Shore* 
Chairman  of  the  Executive 
Committee,  Eagle-Picher 
Industries,  Inc. 

Sidney  L.  Solomon* 
Chairman  of  the  Board 
A  braham  &  Straus 

J.  Paul  Sticht* 

President 

Federated  Department 
■Stores,  Inc. 


Officers 

Fred  Lazarus,  Jr. 

Walter  L.  Bergquist 

Bernard  S.  Klavf 

Chairman  of  the 

Vice  President 

Vice  President 

Executive  &  Finance  Commit U 

Milton  S.  Berman 

Harold  Krensky 

Ralph  Lazarus 

Vice  President 

Vice  President 

Chairman  of  the  Board 

Walter  W.  Candy,  Jr. 

Albert  M.  Kronick 

J.  Paul  Sticht 

Vice  President 

Vice  President 

President 

Raymond  H.  Cummins 

Lawrence  Lachman 

Maurice  Lazarus 

Vice  President 

Vice  President 

Vice  Chairman 

Weston  P.  Figgins 

Charles  Y.  Lazarus 

of  the  Board 

Vice  President 

Vice  President 

Robert  M.  Fuoss 

Clinton  F.  Herby 

Fred  Lazarus  III 

Executive  Vice  President 

Vice  President 

Vice  President 

Richard  L.  Knight 

John  Paul  Jones 

Robert  Lazarus 

Executive  Vice  President 

Vice  President 

Vice  President 

Herbert  S.  Landsman 

William  P.  Xeeshan 

David  L.  Rike 

Executive  Vice  President 

Vice  President 

Vice  President 

Robert  Shannon 

Richard  G.  Shapiro 
Vice  President 

Sidney  L.  Solomon 
Vice  President 

Eugene  3.  Walsh 
Vice  President 

Thomas  C.  Wasmuth 
Vice  President 

Martin  Riger 

Vice  Pi  esident  <£  Secretary 

Herbert  A.  Tripp,  Jr. 

Vice  President  <£  Controller 

Albert  B.  Glaser 
Treasurer 


Transfer  Agents 

Manufacturers  Hanover 
Trust  Company 
Four  New  York  Plaza, 
New  York,  N.Y.  10015 


Security  Pacific 
National  Bank 
124  West  Fourth.  Street 
Los  Angeles,  Calif.  90013 


Registrars 

Bankers  Trust  Company 
16  V/all  Street, 

New  York,  N.  Y.  10015 


Crocker-Citizens 
National  Bank 
611  West  Sixth  Street, 
Los  Angeles,  Calif.  900 li 
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